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 Oz Hefner –Oz’s Jewelers of Hickory claimed Best 
of Show at this year’s NCJA Design Competition for his 
Category III winning opal necklace.     
 “The Design Contest 
categories are tiered, based on 
cost of materials used in the 
creation of the piece,” stated 
NCJA President Tracey Love.  
“Design work creates unique 
opportunities for jewelers to dif-
ferentiate themselves.  Custom-
ers need to look no further than 
their local jeweler to find self-
expression in jewelry form.  Our 
Design Contest is the venue by 
which these designers can be 
recognized for their craftsman-
ship and design abilities.”  
 Oz holds many jewelry 
certifications, including GIA 
Diamond Essentials, GIA Diamonds and Diamonding Grad-
ing, GIA Gold and Precious Metals, GIA Colored Stone Es-
sentials, Gem School of America Diamond Grading, Laser-
star for Laser Welding Certification and Countersketch Jew-
elry Designing.  He has been a Goldsmith, Jewelry De-
signer and Caster since 1976. 

He is a member of the 
Catawba County Cham-
ber of Commerce, sup-
porter of Through Heal-
ing Eyes.  He is active at 
St. Peters Lutheran 
Church as a guitarist in 
the Praise Band, Church 

(Continued on page 5) 

Design Wizard Named Oz 

Category I Winner-Oz Hefner 

Category III and Best of Show 
Oz Hefner—Hickory 
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PRESIDENT’S MESSAGE 
 Hot Hot Hot.. is all I can 
say about this summer’s temps 
and as to the energy at the sum-
mer jewelry shows… HOTTER!  
The outlook for the fall and holi-
day season is HOT! I have been 
surprised by the number of at-
tendees at the shows and the 
energy has been awesome! Of 
course we all know what impact 
a positive attitude can have.  In 
talking with your customers, your 
sales people and even your family 
and friends; the glass needs to be 
half full if not running over! Its amazing the power of positive think-
ing and one little negative comment can create fear in others 
minds.  OK.. so that’s my pep talk for the month! 
 I hate to mention the word “government” but I want to touch 
on the new legislation coming out of Raleigh. The Cash Converter 
ruling passed and your association will continue to monitor its im-
pact on the industry and we will keep you informed. Its effective 
date is December 1st. 
 Please take the time to complete the refund survey on page 
three (3).  In anticipation of the holiday season, we’d like to share 
information. 
 I would like to THANK all of the NCJA board members, the 
association members and the suppliers who have continued to 
support YOUR state association. Together we will continue to be a 
success and survive this Wild Life! 
 

Your President,  

Tracey Love 
Love’s Jewelers 

Brevard 

Tracey Love 
Love’s Jewelry, Brevard 

Friend other jewelers on Facebook to get ideas 

for promotions and customer interactions.   

 

Your fellow jewelers have some great ideas! 



 

 
Speed Survey 

 

1-Do you offer refunds in your store?  
 
2-If so, do you require a receipt? 
 
3-Do you offer exchanges only and/or 
store credit for returned merchandise or 
full refund? 
 
4-Up to what time period do you offer re-
funds? 15-30-60-90 days or other? 
 
5-Do you charge a restocking fee? 
 
5-Comments/Explanation 
 

Email us at ncja@nc.rr.com 
Results in next newsletter 



 

 



 

 Council member, Back Pack Ministries 
(for children who have no food), Missions 
Elder,  He was also active in disaster re-
lief efforts in the Gulf following Katrina 
and Alabama tornado relief efforts.  Oz’s 
Jewelers has been a fixture in Hickory 
since 1983.  
 Keith Hipp of Ellis Jewelers in Lex-
ington took home the People’s Choice 
Award for his Category II winning Tahitian 
Pearl and diamond ring.  Keith was the 
2010 Best of Show winner.   The Lexing-
ton Dispatch ran an in-depth article about 
Keith following the award announce-
ments. 
 Congratulations to Oz and Keith 
on their exceptional work! 

(Continued from page 1) 
 

 Subscribe to Bill Warren’s 
MARKETING NEWSLETTER 

FOR JEWELERS 
A Product of Warren Marketing Systems 

 
“The Place For Success” 

A Monthly Newsletter Full of Tips, Examples, Turn Key  
Programs, Strategies, News & Opinions Designed To  

Make Jewelers More Money! 
Only - $59.95 Per Month - For Ideas Worth Thousands! 

 
To Subscribe Call 828-729-1020 & Mention Code:  NCJA2  

 
“The brightest and best young retail marketer I’ve ever known.  I 
have personally seen what his marketing techniques have done for 
many retailers in NC & SC.  In our current economic environment, 
his strategies can bring your business sales and profits to a higher 

level.  I guarantee, if you are not utilizing his expertise, you are do-
ing a disservice to yourself and your business.” 

 
Ralph Timmerman, Camelot Bridal Co. 

LEGISLATIVE UPDATE 
 

 House Bill 709 was signed by the Gover-
nor on June 24th effectively reworking the work-
ers compensation system.  The end result for 
jewelers should be savings in premium rates  as 

the legislation provides guidelines and protection for em-
ployers.   During times of economic volatility and demo-
graphic changes, association advocacy is so important to 
protect industry interests.   Encourage other jewelers in your 
area to support NCJA. 

Category II Winner and People’s Choice Award 
Keith Hipp—Ellis Jewelers of Lexington 

GROW WEARY OF 
THINKING UP 

WINDOW DISPLAYS? 
Send us a photo of your 
window displays and we 

will post it to our Facebook 
page for others to admire.  

 
Today’s Idea 

How much is that doggie in 
the window display-Take 

stuffed or porcelain dogs, 
place them on pedestals, 

add jewelry and Show  
ribbons and voila! 



 

 



 

 

Let Me Show You A POWERFUL Promotion 
That Will Make You Lots of $$$ While You 

Give Money Away!!! 
“THE WALLET MAILER” 

 
 It has always my goal with this article to 
show you the easiest, fastest and turn key ways 
of doing promotions for your jewelry store that 
are guaranteed to make you money while 
standing out from the rest of the crowd!  The 
“Wallet Mailer” will do just that! 
  Imagine receiving a wallet full of 
money in the mail!!!  Talk about standing out 
from all of the other stuff...wow!  This mailer is 
genius in so many ways...I wish I had invented 
it...but hey, at least I am willing to share it with 
you and how I went about using this “Nifty Idea” 
to great success! 
  Needless to say, this promotion got my 
customers attention.  Of course, you can cus-
tomize the Fake $50 Bill to say whatever you 
wish, but our offer of $50 off any $100 purchase 
worked 
well.  As to 
the par-
ticulars, 
we mailed 
this to the 
top 500 cli-
ents on our 
in store 
mailing list. 
  The 
company I 
used worked 
with us every 
step of the 
way and as 
you can 
probably 
see...this 
promotion is 
pretty self 
explanatory 
from the pic-
tures.  I emailed my mailing list to the com-
pany and they handled everything from her 
end including the actual stamping, address 

Marketing 
Corner 

“Doctor” Bill’s  
prescription for  

your store 

 
ing and mailing of the Wallet Mailer itself...pretty 
simple huh?  
  If you would like to see this and other similar pro-
motions, visit  www.wallet-mailer.com for more info & 
pricing or you may call them at:  1-574-320-2522.  This 
mailer is guaranteed to cut through your customers mail 
clutter. 
 
Bill Warren is the President of Warren Marketing Systems, a com-
pany that helps retailers unlock new revenue streams in their busi-
ness through innovative marketing.    He is a Past President of The 
North Carolina Jewelers Association as well as The Southeastern 
Jewelers Alliance.  He and his wife Angie also own and operate 
The Gold Mine Fine Jewelry & Gifts, Inc. of Hudson, NC.  Contact 
Info: 545 Main St. Hudson, NC 28638  828-729-1020 Fax:  828-
726-8803 email:   hidden69@charter.net    

"Successful marketing systems that help  
build successful retail stores!" 

 



 

 

 
  Do you like us?  Do you really really like us? 

North Carolina Jewelers Association 
PO Box 17161 
Raleigh, NC 27619 
(919) 789-7979 
www.ncjewelers.org 

The North Carolina Jewelers Association (NCJA) is a non-profit trade organization whose mission is to promote and protect the wel-
fare of retail jewelers in our state.  Please visit our website www.ncjewelers.org for more information or email us at ncja@nc.rr.com.  

BREAKING NEWS!! 
Jewelers of America, a NY Times  

Bestseller and NCJA are partnering 
to bring an employee training 

webinar to you.  Look for more  
details within the week! 


